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Active Tourists

Air Access

Revenue

8.6 Nights Average

Germany Market Context



• Seat Capacity to the island of Ireland will be at 80% of the seat capacity
in July 2019

• Air Lingus, Lufthansa, Eurowings & Ryanair are scheduled
• Tour Operators have planned to reach minimum 70% of 2019 business
• German consumers have a high interest in visiting, doing activities and 

travel around Ireland
• Tour operators offer packages for flexible travel due to Corona

Germany Air Access & Market
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Germany Key Moments

YEAR-ROUND PUBLICITY

Roadshows
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Germany Consumer Campaigns 

GREEN BUTTON
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Germany Trade & Industry

DERTOUR ACADEMY
VIRTUAL SALES MISSIONS

ROADSHOWS
MPG AND TRADE SHOWS

Co-Op CAMPAIGNS

With Tour Operators &
Travel Agency Chains



Germany Product and Co-op Campaigns

GOLF

NON–TRAVEL 
PARTNERSHIPS

ACCESS
LUXURY

WALKING | 
CYCLING

STATE & EVENTS



Germany Publicity

MA JOR BROADCAST

PAID INFLUENCER CAMPAIGNS

PODCASTS AND IRISH 
MUSIC PLAYLISTS

PRINT MEDIA



Germany Publicity
IN MARKET MEDIA EVENTS 

MEDIA PARTNERSHIPS

MONTHLY PRESS EZINE

+ more
PRESS RELEASES
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Green Button Campaigns

Shows and Trade Academy

St Patrick’s Day

Co-operative Campaigns

Product Campaigns

Publicity

Digital Activations

Sustainability messaging

Twinning Partnerships

Germany Year-Round Activity



Germany Key Messages

• Green Button: Focus on restarting travel from Germany into Ireland

• Active in nature (i.e. walking/cycling/watersports/Golf/Angling/cruising)

• Sustainable Destination marketing

• Luxury & high end Segment

• Northern Ireland/Belfast

• ROI regions WAW/IAE/IHH/Dublin

• Screen Tourism and focus on Linen Mills Studio Tours/GoT

• Events for 2022 (100th anniversay of Ulysses, St. Patrick´s Day, Púca and 

Halloween etc.)

• Market specific appealing themes (i.e. gardens, caravaning) and new access 

routes

• Regional Twinning: Counties Sligo, Mayo, Fermanagh

Mayo/SligoMayo/Sligo

Fermanagh 
Lakelands
Fermanagh 
Lakelands



Germany 2020/2021

2020: Whiskey Tasting in occasion 
of Rheingolf Fair in cooperation 
with John Callely jr. from Whiskey 
Ireland

2020: worked with Mike from 
Roe&Co for media nights:

Feinschmecker
3/2022



Germany 2020/ 2021

Good mix of influencers: 
•1 influencer with 13k followers 
•1 influencer with 12k 
•1 influencer with 8k 

2020: 
3 whiskey influencers started an Ireland week 
on their account where they presented 5-7 
Irish whiskeys and their regions on their feed 
and their stories

2021:
Podcast Irish Drinks:

Podcast: Irish Drinks -
YouTube



Germany Opportunities

• Famtrips: Media & Trade, Influencer Trips

• Virtual whiskey Tasting Events or live  together with Thalia Book Stores or Travel Agencies

• Press Releases: Story Telling

• Gift Packages for Media & Trade for Christmas or SPD

• Newsletter 650.000

• DERTOUR Academy 2022: Trade Event: Dublin Night

• Events in Germany: 

Media nights, Business Tourism Nights, Trade Raodshow, Golf Tournaments, Loop Fairs Luxury Events

• Social Media Organic Posts in the regular content plan, could include competitions

• Website Opportunities Ireland.com:  Irlands Whiskey Trail | Ireland.com

Activity Offers on the Website:  www.tourismirelandindustryopportunities.com


