Retail
Monitor
Key retail, economic and
consumer trends
June 2022

Introduction
Arnold Dillon Retail Ireland Director
Inflation is the economic story of the year. While war in
Ukraine crystallised on the impact on energy costs, the
wider inflationary ramifications are now clear. Annual
inflation has now hit 7% with little prospect of this
moderating in the short-term. In response, customer
sentiment has dipped further still and this is before
expected ECB rate hikes. While the Irish consumer is
better place than many to weather this storm, many are
rethinking their spending and investment plans.

Retail sales continue
on positive trajectory
The volume of retail sales (ex. bars & motor)
increased by 8.2% when looking at the threemonth moving average (February, March, April
2022) versus the same months last year, while
the value of sales increased by 13.7% during
the same time. Compared to February 2020,
pre-COVID-19, the volume of retail sales in April
2022 was 9.7% higher and the value 14.5%
higher.

April retail sales by value
Year To Date
% change

Monthly % change

Annual % change

All sales (excluding motor and bars)

15.3%

1.6%

15.2%

Supermarkets and convenience stores

-3.0%

3.3%

-1.8%

Department stores

90.4%

-41.0%

119.5%

Specialised food and drink stores

-5.8%

8.6%

-9.4%

Fuel (including petrol and diesel)

41.8%

0.3%

30.4%

Pharmacies

9.1%

-2.9%

8.0%

Fashion, footwear and textiles

289.1%

15.3%

287.0%

Furniture, lighting and homeware

39.1%

-8.7%

12.9%

DIY and hardware

-4.0%

-5.0%

-6.4%

Computers, electrical and electronics

-4.0%

5.7%

0.7%

Books, newspapers and stationery

16.5%

-0.6%

52.9%

Non-food specialised stores

32.9%

0.4%

38.2%

Category

Please note Annual % change figures impacted by severe Covid restrictions in April 2021

April retail sales by volume
Year To Date
% change

Monthly % change

Annual % change

All sales (excluding motor and bars)

9.84%

2.0%

9.7%

Supermarkets and convenience stores

-8.11%

2.6%

-7.4%

Department stores

90.35%

-42.5%

117.0%

Specialised food and drink stores

-9.15%

8.6%

-13.8%

Fuel (including petrol and diesel)

12.10%

-0.2%

2.9%

Pharmacies

10.64%

-5.5%

11.2%

Fashion, footwear and textiles

288.91%

13.6%

281.5%

Furniture, lighting and homeware

33.75%

-8.8%

8.1%

DIY and hardware

-9.25%

-6.4%

-15.5%

Computers, electrical and electronics

-5.60%

9.7%

1.2%

Books, newspapers and stationery

-8.79%

-0.6%

46.6%

Non-food specialised stores

30.71%

-1.7%

33.0%

Category

Please note annual % change figures impacted by severe Covid restrictions in April 2021

EU retail sales dip
in March
In March 2022 (most recent figures), the
retail trade index (excluding motor trades &
fuel) increased 1.36% compared to March
2021. This is a drop in comparison to
February when retail sales were up 4.6%
annually. Sales of food, drinks and tobacco
rose in March, but this was offset by lower
sales of automotive fuel, internet sales and
other non-food products.

Inflation continues
upward trajectory
Prices across the economy were 7% higher in
April compared with April 2021. This marked an
increase from 6.7% in March and was the
largest annual increase in inflation since
November 2000 when inflation also stood at 7%.
Increases in utility bills and transport costs
accounted for almost three quarters of annual
inflation. Prices are however rising across a wide
range of headings.

April 2022 consumer price index: annual
changes in retail sectors
➢ Food inflation is still rising, this month reporting a 3.5% annual increase.
➢ Transport prices continue to increase due to the rise in the cost of fuels such as petrol
(+23.9%) and diesel (+40.1%).
➢ Other major annual increases in the retail sectors were seen in Major Household Appliances
(+8.4%), Cigarettes (+6.2%), Furniture and Furnishings (+5.4%) and Books (+5%).
➢ Notable decreases were in Jewellery, clocks and watches (-15.6%), Cosmetic and skincare
products (-7.5%), Pharmaceutical products (-5.3%) and Prescribed drugs (-4.8%).

April CPI category breakdown
Monthly %
change

Annual % change

Monthly %
change

Annual change

Food and non-alcoholic beverages

0.8%

3.5%

Books

0.4%

5.0%

Restaurants and hotels

1.7%

5.0%

Stationary

0.0%

0.5%

Clothing and footwear

3.9%

2.0%

Hairdressing

0.4%

4.2%

Petrol

-6.4%

23.9%

Jewellery, clocks and watches

-0.3%

-15.6%

Diesel

-2.8%

40.1%

Home entertainment systems

-1.8%

-0.6%

Furniture and furnishings

-0.6%

5.4%

Tools and equipment for house/garden

0.9%

2.6%

Major household appliances

0.5%

8.4%

Cigarettes

0.8%

6.2%

Pharmaceutical products

0.4%

-5.3%

Prescribed drugs

0.0%

-4.8%

Cosmetic and skincare products

-0.5%

-7.5%

Hygiene products

-0.1%

1.2%

Category

Annual consumer price change

7.0%

Category

Annual goods price change

7.7%

Cost hikes spook
Irish consumer
The KBC Ireland Bank consumer sentiment fell
to 55.5 in May from 57.7 in April. The survey
found that the fourth monthly confidence drop
signals substantial change in consumer
thinking, as people are still trying to assess
both the extent and duration of the worsening
economic conditions at home and abroad.

Households more reassured this month
The May Bank of Ireland Economic Pulse
found that while consumers continue to be
cautious due to the rising cost of living,
households were a little more assured about
the economy and their own finances this
month. This could be attributed to falling
unemployment and the roll-out of
Government measures to address the cost
of living squeeze.

Bank of Ireland

Retail footfall
holds steady
The latest information from Google shows that
in May, footfall in Irish retail (excluding grocery
and pharmacy), dipped slightly but remains
above the European average. This could be
attributed to the cautious consumer facing
rising costs and opting to spend their savings
from the pandemic on holidays, thus reducing
their spend in retail and recreation.

Online spending
decreases in April
According to the latest data from the Central
Bank of Ireland, total online spending decreased
by 7% compared to the previous month but
increased by 10% when compared to April last
year. Online spending accounted for 45% of
overall Point of Sale spending this April, a
decrease of 2% percentage when compared to
March. Spending on credit cards was €522
million, while on debit cards it was €2.4 billion.

Contact us
Arnold Dillon
Director Retail Ireland
Arnold.Dillon@ibec.ie

Samira Nicolo
Retail Ireland Executive
Samira.Nicolo@ibec.ie

